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16. Marketing  [Mar.308]) 

Specification Grid  

Subject: Marketing   [Mar.308])            Grade: XII 

 
S. No 

Units 

Content/Domain 

Area 

Knowledge Comprehensive Application Higher Ability Total Questions Marks  Weight

age       

Very  

short 

Short  Long  Very  

short 

Short  Long  Very 

short 

Short  Long  Very 

short 

Short Long  Very 

short 

Short  Long  

1 An Overview of 

Marketing 

1            1 - - 1 2 

2 Product  1   1 1 1 1 1     3 2 1 21 

 

20 

3 Pricing  12 

4 Distribution  1 1   1 

 

 1 1    1 2 3 1 25 

 

22 

5 Promotion  20 

6 Emerging issues in 

modern marketing  

2   1 1      1 1 3 2 1 21 20 

7 Business ethic and 

social 

responsibility  

12 

8 Developing 

Salesmanship Skill 

1 1  1         2 1 - 7 12 

Total   6 2  3 3 1 2 2   1 2 6 5 2 100 120 

 

Notes:  

1. The alternative short and long questions will be asked from appropriate chapters taking in to account the nature, depth and 

coverage of the contents.  

2. Very short question will be of one (1) mark and there will be eleven (11) questions from each of the chapters to the possible 

extent.  

3. Short question will be of five (5) marks and there will be eight (8) questions from each of the chapters to the possible extent. 

All the questions shall be compulsory. However, two alternative questions will be added to any two questions among the total 

questions asked.  

4. There will be three long questions carrying eight (8) marks. All the questions shall be compulsory. However, one alternative 

question will be added to any one of the three questions. 
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5. The weightage of the question shall not exceed twenty percent in knowledge level, no less that 20 percent in higher efficiency 

and in other level question may be asked as per necessity.  

Types of Question 

Types of Question Numbers of Question Total marks 

Very short answer 

type 

11 11x1=11 

Short answer type 8 8x5=40 

Long answer type   3 3x8=24 

 

Note: Numbering of the questions should be arranged from first very short questions (Q.N. 1 to 11), short answer questions 

(Q.N. 12 to 19) and long answer questions (Q.N. 20 to 22). 



 

80 

 

ahf/zf:q (Marketing  [Mar.308]) 

sIff (Grade): XII 

;do (Time): 3 Hrs.    k"0ff{ª\s (Full Marks): 75 
 

k/LIffyL{n] ;s];Dd cfkm\g} zAbdf df}lns pQ/ lbg'kg]{ 5 . lsgf/fdf lbOPsf cª\sn] k"0ff{ª\snfO{ hgfpF5 .  

(The candidates are required to give their answers in their own words as far as 

practicable. The figures in the margin indicate full marks.)  
 

;d"x s -Group A) 

clt ;ª\lIfKt pQ/fTds k|Zgx¿ (Very Short Answer Questions) 

;a} k|Zgx¿ xn ug'{xf];\ (Attempt All Questions)     (11 x 1 = 11 ) 

 

1. ahf/zf:qsf] cy{ n]Vg'xf];\ . 

Write the meaning of marketing.  

2. pkef]Stf j:t'sf k|sf/ pNn]v ug'{xf];\ .  

Point out the types of consumer goods.  

3. JolStut a|fG8sf s'g} b'O{ pbfx/0f lbg'xf];\ . 

Give any two examples of individual brand.  

4. d"No lgwf{/0fsf] cy{ n]Vg'xf];\ . 

Write the meaning of pricing. 

5. Jofkf/ 5'6 eGgfn] s] a'em\g'x'G5 < pNn]v ug'{xf];\ . 

What do you know about trade discount? State.  

6. laj|mL k|j4{gsf nflu ckgfOg] s'g} b'O{ k|rlnt ljlwsf] pbfx/0f lbg'xf];\ . 

Give any two examples of method of sales promotion.  

7. cf}Bf]lus ahf/zf:q eg]sf] s] xf] < 

What is industrial marketing?  

8. OG6/g]6 cfw'lgs / nf]slk|o ahf/Ls/0fsf] ljlw xf] . lsg < 

Internet is modern and famous method of marketing. Why?  

9. ahf/zf:q g}ltstfsf af/]df s] a'em\g'x'G5 < n]Vg'xf];\ . 

What do you know about the marketing ethics? Write. 

10. ahf/zf:q ;ª\u7gåf/f ckgfOPsf s'g} b'O{ ;fdflhs pQ/bfloTj pNn]v ug'{xf];\ . 

State any two social responsibilities adopted by marketing organization.  

11. ljs|o ;Lk Pp6f k];f xf] . s;/L < 

Salesmanship is a profession. How? 
 

;d"x v (Group B) 

;ª\lIfKt pQ/fTds k|Zgx¿ (Short Answer Questions) 

;a} k|Zgx¿ xn ug'{xf];\ . (Attempt All Questions.)   ( 8 x 5 = 40 ) 

 

12. d"No lgwf{/0fNffO{ k|efj kfg]{ tŒjsf] pbfx/0f ;lxt AofVof ug'[xf];\ . 

Describe factors affecting price determination with example. 

13. v'b|f las|L eg]sf] s] xf]< o;sf ljz]iftf j0f{g ug'{xf];\ . 

What is retailing? Explain its features. 

14. pkef]Stf j:t'sf] ljleGg dfWod 9fFrf pbfx/0f;lxt j0f{g ug'{xf];\ . 

Discuss the various channel structure of consumer product with examples. 



 

81 

cyjf-or_, 
ahf/zf:q g}ltstf eg]sf] s] xf] < /fHok|ltsf] ;fdflhs pQ/bfloTjsf] aofg ug'[xf];\ . 

What is marketing ethics? Explain the social responsibility of marketing towards nation. 

15. ljefuLo e08f/ eGgfn] s] a'lemG5 < ljzfn ahf/;Fu o;sf] leGgtf b]vfpg'xf];\ . 

What do you mean by department store? Differentiate it from super market.  

16. lj1fkgsf] cy{ / dxŒjaf/] j0f{g ug'[{xf];\ . 

Describe meaning and importance of advertising. 

17. g]kfndf ;~hfn ahf/zf:qsf] jt{dfg cj:yf s:tf] 5 < ljj]rgf ug'{xf];\ . 

What is the present status of network marketing in Nepal? Evaluate. 

cyjf-or_, 
pkef]Stf k|lt ahf/zf:qsf] dxTjaf/] AofVof ug'{xf];\ . 

Explain the importance of marketing towards customers. 

18. ljs|osnf ljsf; k|s[ofx? pNn]v ug'{xf];\ . 

State the development process of salesmanship. 

19. ;kmn ljs|]tfdf x'g'kg]{ cfjZos u'0f aofg ug'{xf];\ . 

Explain the essential qualities of successful salesperson. 

;d"x u (Group C) 

nfdf] pQ/fTds k|Zgx¿ (Long Answer Questions) 

 

;a} k|Zg xn ug'{xf];\ . (Attempt All Questions.)    (3 X 8 = 24) 

 

20. gfds/0f gug{'[sf sf/0fsf] JofVof ug'{xf];\ . a|fG8gfd / 6«]8dfs{sf] leGgtf 5'6\ofpg'xf];\ . 

Describe reasons for not branding. Differentiate brand name and trademark. 

cyjf-or_, 
ahf/zf:q ;ld>0fsf] cjwf/0ff / tŒjsf] JofVof ug'{xf];\ . 

Explain the concept and components of marketing mix. 

21. k|j4{g eg]sf] s] xf]< cfw'lgs Aoj;fodf lj1fkgnfO{ k|j4{gsf] pkof]uL tŒjdf ¿kdf lnOG5 . o; egfO{nfO{ k'li6 ug{'[xf];\ . 

What is promotion? Advertisement is one of the most useful component of sales promotion 

in modern business. Prove this statement. 

22. s[lif ahf/zf:q eg]sf] s] xf] < g]kfnsf] ;Gbe{df  s[lif ahf/zf:qsf ;Defjgfsf af/]df ljZn]if0f ug'{xf];\ . 

What is agricultural marketing? Analyze the prospects of the agricultural marketing in the 

context of Nepal. 
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